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The 2024-2025 financial 
year marks a decisive 
new milestone in 
Newrest's development, 
with record turnover 
of 3.336 bn€, up 33% 
compared with last year.

This outstanding performance is down to robust organic 
growth of 11%, the completion of four major acquisitions 
adding 555 M€ in turnover, and an ambitious investment 
plan of 106 M€, up 28%.

Our unusual governance model, in which 97.35% of 
the capital is owned by 700 employees, demonstrates 
the trust and collective commitment of our teams and 
reinforces our strategic agility.

The group's financial strength is borne out by an 
improving net cash position, even after our investments 
and acquisitions. This situation allows us to look to 
the future with confidence, while continuing to be a 
dependable partner for our customers and suppliers.

Our international expansion strategy manifested 
itself through acquisitions in Latin America (Chile, 
Mexico and Colombia), which place Newrest among 
the world leaders in remote sites management. 

In France, the acquisition of GEPSA, a specialist in 
Facility Management on sensitive sites, strengthens our 
role as a service integrator for major institutions and 
reinforces our offering to the public and private sectors.

The diversification of our business sectors - concession 
catering, remote sites and Facility Management - has 
enabled these segments to generate 44% of revenue, 
or 1.459 billion euros. The airline industry is the group’s 
other pillar. It accounts for 43% of revenue, driven 
by strong growth (+13%) and the signing of strategic 
contracts with international companies such as 
Delta Air Lines, United Airlines, American Airlines. Our 
rail and retail catering activities also continued to grow, 
delivering 442 M€ in turnover.

Innovation remains at the heart of our strategy, whether 
it is culinary or technological. Our innovative approach 
is demonstrated by the digitalisation and automation of 
processes, with the integration of robotics and artificial 
intelligence within production units. The opening of 
robotic logistics centres in Sucy‑en‑Brie, Madrid and 
soon Houston, together with the expansion of our 
production capacity, demonstrates our determination 
to transform our operations sustainably and for the long 
term. The digitalisation of processes, visual recognition 
and data-driven insights are becoming real levers to 
enhance operational performance and quality of service.

Our investments also aim  
to reduce the environmental 
impact of our activities  
and to strengthen occupational 
safety.
With over 61,000 employees in 2025, Newrest always 
prioritises internal promotion, the integration of new 
talent and value sharing, which are the foundations of 
sustainable and responsible growth. Our teams, guided 
by values of rigour, excellence and innovation, are the 
artisans crafting our success.

In view of future challenges, we remain determined to 
pursue our development, anticipate market changes 
and consolidate our position as a leader in concession 
catering and associated services. We thank our 
colleagues, clients and partners for their trust and 
steadfast commitment. Together, we will continue 
to innovate and elevate our standards of operational 
excellence to satisfy our customers around the world.

Olivier Sadran President & CEO
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3,336 M€
in 2024/25

Turnover 

growth  
between 2024 and 2025  
including

 New  
employees
in 2024/25

Key figures  
Trends over the last  
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High-
LIGHTS
 External acquisitions 

Latin America
Newrest signed an agreement with Compass Group 
plc for the acquisition of its operations in Latin 
America located in Chile, Colombia and Mexico.
→ September 2024 

GEPSA, France
Newrest acquired the company GEPSA, a major 
player in Facility Management services for sensitive 
sites.
→ December 2024

 Remote sites

Guyana 
Newrest renewed its contract with SBM for 4 FPSOs 
and secured management of the headquarters 
services of Exxon Mobil in Georgetown.
→ October 2025

Peru
Newrest secured the catering contract for the 
Quellaveco mine, operated by Anglo American, 
strengthening its presence in the mining sector. 
→ July 2024

2024-25
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 Culinary 

Brazil 
The second Chefs Unlimited seminar brought over  
40 chefs together in São Paulo. 
→ May 2025

 CSR  

France
Newrest Wagons-Lits was awarded three stars by the 
SRA for its sustainability practices in France in 2025. 
→ May 2025

 Inflight 

Atlanta, United States
Newrest strengthened its strategic partnership with 
Delta Air Lines in Atlanta, with over 900 domestic 
flights a day. 
→ October 2025

Latin America
Extension of the partnership with British Airways in 
Chile and Brazil.
→ May 2025

World
Expansion and renewal of the partnership with 
Emirates on all continents covering 14 destinations.
→ November 2025

 Innovation 

Sucy-en-Brie, France
Launch of the first Digital Factory entirely dedicated 
to the rail sector in Sucy-en-Brie, France. 
→ March 2025

Madrid, Spain
Inauguration of a 14,000 m² inflight catering unit 
equipped with automated lines to prepare airlines' 
on-board meals. 
→ May 2025

 Retail catering 

Cambodia
Newrest opened 38 points of sale at the opening of 
Techo International Airport (Phnom Penh), the largest 
aviation infrastructure project in Cambodia. 
→ September 2025

Brazil 
Opening of the Latam lounge in São Paulo. In 2025, 
it was voted the best VIP lounge in Brazil for interna-
tional flights as part of the Melhores Destinos Awards 
2025/2026.
→ March 2025
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Our

NETWORK

4 business sectors

 52 countries

 61,510 employees

 3.336 bn€Ke
y 

fig
ur

es
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revenue 
in 2024/25

Europe
Germany  
Austria   
Belgium 
Cyprus  
Croatia   
Denmark 
Spain   

Greece   
Iceland 
Israel 
Norway 
Netherlands 
Portugal  
United Kingdom 
Sweden 
Switzerland 

North 
Africa
Gabon 
Guinea (Conakry)  
Morocco   
Tunisia

Sub-Saharan  
Africa
South Africa 
Angola 
Ghana 
Mauritius 
Madagascar 
Mozambique

Namibia
Nigeria 
Uganda 
Tanzania 
Zambia 

Middle 
East
Saudi Arabia 
Bahrain  
United Arab Emirates 
Qatar 
Sultanate of Oman 
Türkiye

Asia- 
Pacific
Australia  
Cambodia
New Caledonia
French Polynesia

France
French West Indies  
France    
Réunion Island

North 
America
Canada 
United States of America 

South  
America
Bolivia 
Brazil 
Chile 
Colombia 
Costa Rica
Guyana 
Mexico
Peru 
Suriname 
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Our  
business 
sectors

Concession catering, 
Remote sites & Facility Management

 32 countries

 ↗ 1,459 M€ turnover in 2024/25
 30,245 employees

Rail

 7 countries

 ↗ 360 M€ turnover in 2024/25
 6,460 employees

Inflight

 32 countries

 ↗ 1,435 M€ turnover in 2024/25
 23,400 employees

Concessions

 12 countries

 ↗ 82 M€ turnover in 2024/25
 1,405 employees

44%

2%

11%

43%

Turnover  
distribution  
by sector  
in 2024/25 ↘
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Performance
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        Our 

organisation  

Turning our values into performance  → p. 10 
Europe & North Africa Division  → p. 12 

Americas Division  → p. 14 
Middle East, Sub-Saharan Africa → p. 15

& Asia-Pacific Division

Performance
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Jonathan
Stent-Torriani 
Non-executive 
Chairman

Henri Fiszer
Partner

...driven by  
strong values

Yannick Villar 
Vice-President Sales

Marc Starké
Vice-President Marketing, 

Communications, Digital & CSR

Luc Gérardin
Chief Finance Officer

Xavier Palaise
General Secretary

Alexis Frantz
Director  
of Strategy

Nicolas Gonzalez
Director of 

Construction & Process

Augustine Jouenne
Director of Human 

Resources

Abdelmajid Kribi
Vice-President, Facility  
Management & Services

Marie Chiner
Director 

of Innovation

Elodie Deutschmeyer
Director of IT 

Transformation

Fabien Malbranque
QHSSE Director

The group's matrix structure is designed 
to optimise performance and deliver 
strategic directions, while relying on our 
values: humility, simplicity, efficiency 
and responsibility. 

Olivier Sadran
President & CEO

A

PERFORMANCE...

Matrix structure ↓

Federico Alvarez
Sales Director 
Inflight sector

Business ↓

Robert Williams 
Sales Director   

BOB, Rail & Retail sector

Emmanuel Garrigues
Director of Strategic  

Development, Remote sites sector

Sami Tavukcuoglu  
Sales Director,  

Remote sites sector
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 Division  

Europe 
& North  
Africa
Growth, innovation  
and diversification

Revenue
  �1,802 M€ 

turnover in 2024/25

+ �19.8% 
increase in turnover  
compared with 2024

2025 was very dynamic for the division,  
with momentum driven by a strategic 
acquisition, sustained organic growth  
and cross-cutting innovation. 

The region reported growth of 19.8%, primarily linked to the 
acquisition of GEPSA, which generated a 41% increase 
in concession catering and support services. The division's 
organic growth stands at 13% and now represents 54% of 
overall business, with turnover of 1,802 M€. 

France accounts for 23% of the group's turnover. The 
acquisition of GEPSA contributed significantly to this 
region's growth. This new subsidiary is a leader in Facility 
Management on sensitive sites and has major contracts with 
the Ministry of Justice, the Ministry of the Interior, the Ministry of 
the Armed Forces and operates its own training institute. 

Inflight is continuing to grow, supported by new subsidiaries in 
Bordeaux and Nantes, the new Wissous unit, and significant 
growth in Lyon, Basel and CDG. Concession catering in France 
recorded 10.5% growth, driven by new institutional contracts 
and the opening of prison centres in the PACA region. 

The education and B&I sector has reaped the benefits of many 
new openings, with local CSR initiatives (disability, social 
partnerships, Fermes de cœur). The rail activity positions itself 
as a driver of innovation in this sector with the opening of the 
fully automated and robotised logistics hub in Sucy‑en‑Brie. 

The CSR certification 3 stars Food Made Good for the scope 
of onboard sales on trains in France highlights the group's 
commitment, while digital innovations and cashless payment 
solutions are being rolled out. 

Paul Schvartz
COO Europe  

& North Africa

Ke
y 

fig
ur
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Europe is seeing an increase  
of more than 60% in turnover  
in the Netherlands, Belgium 
and Iceland, driven by 
commercial momentum 
around key customers. Spain, 
Greece, the United Kingdom 
are maintaining a satisfactory 
growth rate.
M a n y  u n i t s  h a v e  b e e n  r e n o v a t e d :  M a d r i d 
(14,000 m²), Athens, Manchester, Keflavik and 
Lisbon, with the aim of reducing environmental 
impact and implementing innovations in automation 
and digitisation. 

Leading international benchmark customers 
place their trust in the group across numerous 
d e s t i n a t i o n s :  C ro a t i a  i s  re c o rd i n g  n o t a b l e 
growth driven by United Airlines, while Portugal 
is expanding its activities in partnership with 
American Airlines, Emirates and United Airlines. 

Germany is boosting its operations with United 
Airlines in Berlin, Munich and Frankfurt. Spain 
was recognised by Cathay Pacific as Best Caterer 
Bronze and Most Improved Caterer and SAS relied 
on Newrest's culinary expertise to develop its new 
business class offering. 

In Morocco, the business is enjoying sustained 
growth, supported by all its operations and by the 
signing of flagship customers in the kingdom. In 
Tunisia, the restart of the remote site management 
activity and the strong momentum in retail catering 
at airports and service stations reflect a solid 
recovery.

The rail sector is expanding in Austria with our long-
standing partner ÖBB, and in Switzerland with the 
opening of a logistics hub in Zurich and new offices.

↓ Breakdown of turnover  
for Europe & North Africa  

by sector in 2024/25

Remote sites,  
concession catering  
& Facility  
Management 27%

Retail 4%

Inflight 49%

Rail 20%
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The past year has marked a profound transformation  
for the Americas division, driven by a strategic  
acquisition and the diversification of its business 
activities. 

The region posted record growth (+84%), mainly due to a major acquisition 
in South America. This operation led to a significant shift in the business 
mix: inflight catering dropped from 68% to 39%, while concession 
catering and remote site management now represent 61% of turnover. 
The division now accounts for 34% of the group's overall business, 
representing 1,125 M€. 

In North America, activity development is particularly dynamic in 
Atlanta. At this airport, Delta Air Lines is strengthening its partnership 
with the group by adding 380 additional daily flights to the current 
500 flights. This project includes recruiting more than 300 new 
employees. In Houston, the rollout of TSU robots in May 2025 marks 
the introduction of the latest automation technology to the US market, 
strengthening Newrest's position as an innovative player. In Canada, 
the signing of new customers has opened the door to new culinary 
experiences inspired by Asia, the Middle East and Europe. 

In South America, the acquisition of Compass's operations covers 
three countries (Chile, Colombia and Mexico) and involves the 
integration of 16,000 new staff and 700 contracts over 1,000 sites. In 
Mexico, new flagship customers such as Bank of America, P&G and 3M, 
were mobilised. In Colombia, Newrest now operates for Glencore, has 
extended its contract with Drummond and received the Sello Ambiental 
Colombiano, a label recognising sustainable and responsible practices. 
In Chile, the group is launching operations with Teck Resources and Anglo 
American, where women represent 63% of the workforce, demonstrating 
its commitment to diversity. In Peru, revenue rose by 35.5% driven by the 
development of the partnership with Anglo American at one of the world's 
largest copper mines. 

In Bolivia, the extension of the contract with the Minera San 
Cristobal mine illustrates the quality of the teams' work for over 
15 years. In Guyana, sales rose by 27%, driven by managing the 
fourth FPSO for SBM, the Exxon cafeteria and a third rig over a 
full year. In Brazil, Newrest opened the LATAM VIP lounge, one 
of the largest in South America. 
The Americas division is a key driver of growth and innovation 
for Newrest, powered by a transformative acquisition, the 
diversification of its activities and a strong commitment to 
social and environmental responsibility. 

Olivier Laurac
COO Americas

  Division
Americas
A year  
of transformation  
and exceptional  
growth 

 Breakdown of turnover 
for the Americas division  
by sector in 2024/25 ↓

Remote sites,  
Concession 
catering & Facility 
Management 61%

Inflight 39%

Revenue
  �1,125 M€ 

turnover in 2024/25

+ �84%  
increase in turnover compared 
with 2024
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 Division  
Middle East,  
Sub-Saharan Africa 
& Asia-Pacific
Adaptation  
and diversification 

For the region, the year was marked  
by decisive strategic choices, controlled  
organic growth and diversification of business  
activities across several continents. 

The region continued to adapt by ending its operations in Laos while 
stepping up its ambitions in the Middle East. The region now accounts for 
12% of the group's overall business activity. 

Sub-Saharan Africa continues to underpin the group's growth, notably 
via inflight services. In Angola, the teams' expertise is recognised at the 
country's largest diamond mine, demonstrating the group's ability to 
secure its position as a player in major mining projects. Diversification 
of activities in Uganda and Zambia in remote site management remains 
steady with the extension of contracts with KOBOLD and CNOOC. 

In Oman, the development of Facility Management (FM) is significant. 
In Qatar, sales grew by 43.9%, driven by contracts with the Ministry of 
Defence and the food sector. In Türkiye, the signing of new contracts, 
the extension of agreements with major clients, and growth in Facility 
Management demonstrate the group's intent to diversify and expand its 
activities. 

The closure of operations in Laos was closely followed by expansion in 
Cambodia, with the opening of 42 outlets in airports, 38 of them in the 
capital at the new international airport. The effect of which will be felt in 
2026. The B&I segment shows sustained growth and is accompanied, at 
some sites, by Facility Management (FM) contracts.
In New Caledonia, business momentum is picking up again after recent 
events, with all major contracts being extended. In Tahiti, the search 
for new growth levers has resulted in a threefold expansion of Facility 
Management and the complete refurbishment of the Faa'a unit. 

Aurélie Gueguen René
COO Middle East, 
Sub-Saharan Africa & Asia-Pacific

  Division
Americas
A year  
of transformation  
and exceptional  
growth 

↙ Breakdown of revenue 
for the Middle East,  
Sub-Saharan Africa  

and Asia-Pacific  
by sector in 2024/25

Remote sites,  
Concession catering  
& Facility Management 
71%

Retail 2%

Inflight 27%

Revenue
  409 M€ 
turnover in 2024/25

+ �4% 
increase in turnover  
compared with 2024
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        Our 

services  

Concession catering services → p. 18
Remote sites services → p. 20

Inflight services→ p. 22
Rail services → p. 24

Retail catering services → p. 26
Facility Management services→ p. 28

Adaptation

17



Strength 
& innovation
The strength of a large group allows us to respond 
effectively to complex specifications, covering 
multiple living and dining areas. 

We constantly monitor trends in the catering 
market to offer our guests a personalised and 
evolving experience.

With modern catering concepts, varied activities 
and innovative digital solutions, we create a dynamic 

environment that meets everyone's 
expectations. At the same time, our 
awareness program help promote a 
healthy lifestyle that suits the needs of 
all age groups. We are committed to 
enriching our customers' experience 
while integrating values of well-being 
and sustainability. 

Within this sector, the group  
innovates and adapts to the needs  
of its customers, whether children,  
staff or patients. It combines  
the strength of a large group with  
the flexibility of local teams to ensure  
high-quality, enjoyable catering. 

Concession 

catering  
services
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Agility 
& proximity
Our aim is to offer a bespoke catering ser-
vice characterised by great adaptability 
in the field in the day-to-day management 
of our operations. 

W e  c u l t i v a t e  c l o s e ,  t r u s t - b a s e d 
relationships with our customers, which 
help us optimise our efficiency and 
competitive edge when it comes to cost. 

To meet our guests' expectations, we offer 
warm, welcoming and enjoyable cuisine 
prepared using fresh, seasonal produce 
to enhance flavour. Our chefs are trained 
in traditional techniques and make a 
point of designing carefully thought-out 
menus, selecting quality ingredients 
and preparing them with care.

Finally, with each new contract, we are 
affirming our role as a key player in the 
local economy in the areas where we 
operate by prioritising local sourcing 
and short supply chains. 

Why is training at the heart  
of our development strategy? 
TR. In Morocco, Newrest places training at the heart of 
its development strategy, as training raises service 
quality, boosts employability and the sector's 

competitiveness, strengthens 
staff retention, fosters culinary 
innovation through constant 
adaptat ion to  new trends, 
and supports national socio-
economic development by 
creating a skilled workforce. 

Newrest Morocco offers several 
programs to support employees 
in developing their talents, 
notably the Pépinière and the 
Graduate Program, which have 
already trained over 200 young 
graduates for key positions.

 
The Culinary Academy and 
the chef trainers promote 
culinar y innovations and 
support the opening of new 
restaurants.

Social initiatives, such as the 
partnership with Bab Rayan and 
Master Chef Prisons, encourage 
professional integration. In 

2024/2025, more than 5,700 hours of training 
we re  d e l i ve re d  t o  646  employees by the HR 
department. 

With nearly 5,000 employees in Morocco, continu-
ous training is a key area of excellence. 

Thibault  
Rochette  
General Manager  

 Newrest  
Morocco

Te
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